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	course syllabus

	psy: 

724B
	course title:

media and social psychology
	Term: 
Summer
	Year:  
2013
	number of units: 
4.0

	faculty member:

Karen dill-Shackleford
	contact information: 

e-mail: KSHACK@FIELDING.EDU
phone:  (828)855-1979
	office  hours:

BY APPT

	This offering is (mark all that apply):

[  ] individual format

[ X ] group work

[  ] requires session attendance


	This course will use the following platforms to meet/communicate/post assignments (mark all that apply):

[  ] felix

[ X ] moodle NOTE: SUPPLEMENTARY MOODLE MEETINGS (RECORDED TO SHARE, NOT REQUIRED)
[ X ] webex or gotomeeting



	course description     [Insert course description from the public website. You may also include additional descriptive information about the domain of the course]:


	This course explores the application of social psychology to new, emerging and legacy media. We examine current and classic theory, methodology and important content areas relevant to the social psychology of media. Content areas include: defining media psychology, social psych theories applicable or specific to media psychology, the current state of the field, the social psychology of social media (including Facebook, Twitter and Texting/Smartphone use), social construction, media violence, communicating science in the media, media and identity, transportation into narrative worlds, narrative engagement and narrative persuasion.

	REQUIRED READINGS  

	Books*
Dill, K. E. (2009). How fantasy becomes reality: Seeing through media influence. New York: Oxford University Press.
Available at: http://www.amazon.com/How-Fantasy-Becomes-Reality-Influence/dp/0195372085/ref=sr_1_1?ie=UTF8&qid=1363112842&sr=8-1&keywords=how+fantasy+becomes+reality
Dill, K. E. (Ed.). (2013). Oxford handbook of media psychology. New York: Oxford University Press.

Available through the Fielding library at: http://www.oxfordhandbooks.com.ezproxy.fielding.edu/view/10.1093/oxfordhb/9780195398809.001.0001/oxfordhb-9780195398809
Primary articles listed in the syllabus are available via a Dropbox folder at: https://www.dropbox.com/sh/ke8t78fqpk2nlgs/2t1Z6RmNOk


	Course Calendar

	wk
	topic
	readings

	
	
	book chapters
	research articles

	1
	Social psychology of Media
	Fantasy 1,
Hanbook 1 (Dill) 
[Handbook Table of Contents*]
	weller, shedlosky, miller

	2
	narrative, persuasion, social media
	Fantasy 6, 8


	Chen , Wilson, eyal

	3
	narrative, persuasion, social media
	16 (Nabi), 17 (blascovich)
	krasnova, kauffman, okdie

	4
	social construction and content analysis
	Handbook 5 (Derwin)
	burgess, Albertson, neuendorf

	5
	social construction and content analysis
	29 (Neal)
	hlavach, Stevenson, Thorson

	6
	Paper draft 1 due

	7
	media psychology methods I
	7 (Prot), Fantasy 3
	naylor, barkow, utz

	8
	communicating science
	Fantasy 9,  Handbook 26 (McIntyre)
	brossard, Dudo, peters

	9
	media psychology methods II
	Handbook 8 (Polkinghorne), 30 (Dill)


	cabiria, kwak, ben-simon

	10
	Media Violence
	Handbook 9 (Huesmann), 
	pollard-sachs, isra statement, cirucci, buckley

	11
	media psychology theory
	Handbook 25 (Green)

24 (Potter)
	bui, gerbner, green

	12
	Paper final draft due

	
	Please read one book chapter and one research article per week from this list. 

*FYI, you can use this for “important ideas” posts or general reactions posts.

Please post the Critical Thinking Summary (on research article) by the first Sunday of the week. Post Important Ideas (on book chapter) by Wednesday night. All other posts for the week can be made by Saturday.

	Assignments

	Weekly Readings and Moodle Posts
Each week read one of the assigned book chapters and one of the assigned research articles.  Familiarize yourself with the 3 types of Moodle posts described below. Then:

1) Choose one research article and present a Critical Thinking Summary.
2) Read one of the assigned book chapters and present an Important Ideas post.
3) Post at least 1 response to another person’s post OR write a Look Who’s Talking About… post.
3 types of Moodle Posts for this Course

Critical Thinking Summary

Summarize your article using the following headings:

Article Title, Hypothesis, Participants, Methods, Results, Discussion, Critical Comments. *

*Remember that the term “critical” sounds deceptively negative. But critical comments can include what went “right” in the article as well as what you think some of the limitations are. It’s a thoughtful analysis of the article.
Note: If there are multiple studies in the article, choose one or two to summarize. In the case of book chapters, review or theoretical or other types of articles, give a summary of key points. As these are forum posts, please be as concise as possible while providing a substan​tial and clear summary of the essence of the article or chapter. 

Write a short, rather than a long summary using the headings above. Strive to keep each summary to a paragraph.  This is a challenging task if done well, but it exercises a useful skill. 

Important Ideas
In these posts, identify a part of the chapter you want to expand on. Talk about the idea(s) the chapter presents that you want to focus on. Then write about what you learned from this part of the chapter. Now add your own twist, including critiques, suggestions for other research, questions you still have. If you make an argument  (such as a critique), be sure to back it up with research evidence to support your points. 

Look Who’s Talking About This…Author, Article/Chapter or Topic

For a second article, search the Internet (or newspapers, magazines or other media) and find someone blogging, interviewing or otherwise discussing either: this particular article, the author of the article, or the topic of social psychological research. Give us a link where applicable and comment on what you found.

Response to Others’ Posts

You are expected to respond to the substance of your fellow students’ and/or professor’s posts. 

Guidance on making these posts: Consideration will be given to the substance of the post, the degree to which it shows command of the readings and related content (links, related articles and ideas, psychology theories…). Feel free to make posts that simply acknowledge or support other posts, but also be sure to include posts with a substantive and/or critical thinking approach. Consideration will also be given to the timeliness of posts (while still understanding that occasionally we all have things that slow us down). For more on critical thinking, visit criticalthinking.org. 

Literature Review Paper
For this course, you will write one 15 to 20-page paper. A draft (of at least 10 pages) will be due at mid-term. The final paper will be due towards the end of the term.
In this paper, write a literature review on some aspect of social psychology and the media. In the final draft, cite at least 10 relevant articles. Review at least 5 of these in depth in the paper (as you would in the literature review section of an APA style introduction). (In the first draft, there’s no particular citation minimum.)  Make sure to present your own argument or perspective. For instance, you might suggest the next study that should be done or an idea or approach this literature is missing. Basically, you should make an argument or present an idea that you bring to this literature. 
For more on writing literature reviews, see the resources on Moodle, which include an article by Baumeister and Leary (1997) and a reference to Galvan’s (2012) Writing Literature Reviews.

Topics List
Review the literature on…

Any social effect of media use (ex. Blogging and Identity; Political Ads and Political Attitudes; Direct-to-Consumer Ads and Doctor Inquiries for Drugs)
The Social Psychology of Social Media (Social Media and Friendship Quality; Twitter Use and Attitudes)
Media Violence 
Online Incivility/The effect of online comments on social judgments
Parasocial Relationships
Celebrity

Narrative Persuasion via Media
Communicating Science (especially psychology)
Media Psychology Theory-Social aspects
Media and Social Identity/Aspects of the Self (self-esteem)-(Ex. Brands and Identity or Self Esteem)
Research Methods in the Social Psych of Media

Content Analysis as a Media Psychology Tool (include review of some content analyses)

Portrayal of Characters (including race, sex or other social variables)

Media and Prejudice/Discrimination/Diversity Issues

Social Psych in Virtual Worlds (Ex. Relationship between avatar and personal experiences)
Transportation into Narrative Worlds
Positive Aspects of the Social Psych of Media Use

Twitter as a Source for Social Communication

What we know about the Social Psychology of Facebook

The Social Psych of Texting and Smartphones

Online versus Face-to-Face Social Interactions 
Media use related to social interactions, friendships, romantic relationships

Any topic that relates social psychology and media. Keep in mind some of the classic areas of social psychology, including: cognitive dissonance, attribution, the self, social identity, aggression and violence, prejudice/stereotyping/discrimination, helping, interpersonal communication, attraction/love, person perception, groups, social aspects of the law or business, persuasion, social influence, social motivation


	grading criteria and course evaluation 



	     Graded components are weighted as follows: Moodle posts (50%), Paper (50%).


	Psychology Program Grading Rubric:
A      Outstanding, original or excellent, demonstrating high competence and participation

B      Substantial in quality, demonstrating basic competence and participation

C      Average; not acceptable for doctoral level work

F      Failing; competence has not been demonstrated

CR   Credit; given for areas of study inappropriate for letter grading, or at the student’s request, for completion of work at a level of B or better

I       Incomplete

NC   No credit; competence has not been demonstrated.

W     No credit; student withdrew or was withdrawn from time-bound course.

academic integrity statement: 

Plagiarism is the representation of someone else's writing, graphics, research, or ideas as one’s own. Paraphrasing an author’s ideas or quoting even limited portions of the work of others without proper citation are considered plagiarism. Extreme forms of plagiarism include submitting a paper written by another person or from a commercial source, or turning in a paper comprising selections from other sources without appropriate acknowledgement of those sources. Plagiarism is a violation of the principle of intellectual integrity and inquiry and, as such, is taken seriously when it occurs. If there is any question about the nature of plagiarism, students are encouraged to meet with their advisors or course instructors for clarification. Each program faculty also provides students with access to appropriate resources.



	Psychology Program Grading Rubric:
A      Outstanding, original or excellent, demonstrating high competence and participation

B      Substantial in quality, demonstrating basic competence and participation

C      Average; not acceptable for doctoral level work

F      Failing; competence has not been demonstrated

CR   Credit; given for areas of study inappropriate for letter grading, or at the student’s request, for completion of work at a level of B or better

I       Incomplete

NC   No credit; competence has not been demonstrated.

W     No credit; student withdrew or was withdrawn from time-bound course.

	Course Objectives

	Students will understand how social psychology theory and methods are used to study how people interact with media.

Students will be aware of the current state of research on the social psychology of social media.

Students will understand the current and classic research on social construction, media violence, communicating science in the media, media and identity, transportation into narrative worlds, narrative engagement and narrative persuasion.

	Equal access: 

	Please advise us immediately of any physical or learning disabilities which may affect your achievement in this course so that accommodations or alternative learning tools may be identified and implemented.

	Other course policies:  

	This syllabus is intended as a guide for the course and is subject to change at the professor’s discretion.  Students are therefore responsible for all announced changes in the syllabus
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