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PSY-705, 4 Units
Social Bases of Behavior
Fall 2014
Instructor: [Karen Dill-Shackleford]
Email: [username]@fielding.edu, Phone: [(828)855-1979]
Office Hours: [call M-F 9-5]
This offering is (mark all that apply): 

☐Individual Format

☐Group Work

☐Requires Session Attendance

This course will use the following platforms (mark all that apply):

☐Moodle
☐GoToMeeting

☐Other [Specify Other]
Pre-requisites   
None
Course Description                      
The functioning of the individual within the context of the social environment is examined in this course. It comprises an appraisal of current research and theory in the sub-areas of social psychology, including perception of self and others, interpersonal relationships, group dynamics, attitudes and social behaviors, and cultural/sexual roles.

Course Learning Objectives/Competencies  
Students completing this course in Social Bases of Behavior will be expected to: 

1. Know about social construction, including how we construct the concepts of normalcy and pathology, culture, gender, ethnicity, and social class.

2. Be familiar with the literature on group dynamics and leadership. 

3. Know about cultural differences and similarities, including stereotyping, prejudice, oppression, and discrimination. 

4. Be able to address sociopolitical influences that impinge upon the lives of identified groups (e.g., poverty, stereotyping, powerlessness, and marginalization).

5. Know the literature on attitudes and attitude change, including cognitive consistency, dissonance, persuasion, and the relationship of attitudes to behavior. 

6. Understand the literature on social cognition, including person perception (know the classic studies on impression formation and attribution theory).

7. Be familiar with the literature on aggression and violence, with a focus on the role of social learning. 

8. Understand the work on social influence (conformity, obedience, bystander psychology, cooperation, altruism, brutality).

9. Know the literature on interpersonal attraction and relationships. 
10. Understand and be able to identify methodological problems in social psychology research, including demand characteristics.
Readings
Social Psychology/Methods

Cialdini, R. B. (2009). We have to break up. Perspectives on Psychological Science, 4(1), 5-6. 

Gilbert, D. T., & Malone, P. S. (1995). The correspondence bias. Psychological Bulletin, 117(1), 21-38.

Mitchell, J. (2009). Social psychology as a natural kind. Trends in Cognitive Sciences, 13(6), 246-251.

Nisbett, R. E., & Wilson, T. D. (1977). Telling more than we can know: Verbal reports on mental processes. Psychological Review, 84(3), 231-259.

Fiske, S. T. (2004). Mind the gap: In praise of informal sources of formal theory. Personality and Social Psychology Review, 8, 132-137.
Social Perception

Chartrand, T., & Bargh, J. A. (1999). The chameleon effect: The perception-behavior link and social interaction. Journal of Personality and Social Psychology, 76, 893-910.

Gilbert, D. T., & Wilson, T. D. (2000). Miswanting: Some problems in the forecasting of future affective states. In J. P. Forgas (Ed.), Feeling and Thinking: The Role of Affect in Social Cognition (pp. 421). Cambridge: Cambridge University Press.

Hofmann, W., Vohs, K. D., & Baumeister, R. F. (2012). What people desire, feel conflicted about, and try to resist in everyday life. Psychological Science, Online version. doi: DOI: 10.1177/0956797612437426

Sheldon, K. M., & Lyubomirsky, S. (2007). Is it possible to become happier? (And if so, how?). Social and Personality Psychology Compass, 1(1), 129-145. doi: 10.1111/j.1751-9004.2007.00002.x
Varnum, M. E. W., Grossmann, I., Kitayama, S., & Nisbett, R. E. (2010). The origin of cultural differences in cognition: The social orientation hypothesis, 19, 9-13.

Social Cognition/Emotion

Bargh, J. A., & Ferguson, M. J. (2000). Beyond behaviorism: On the automaticity of higher mental processes. Psychological Bulletin, 126, 925-945. 

Gilbert, D. T., Pelham, B. W., & Krull, D. S. (1988). On cognitive busyness: When person perceivers met persons perceived. Journal of Personality and Social Psychology, 54(5), 733-740. doi: 10.1037/0022-3514.54.5.733
Hill, S. E., DelPriore, D. J., & Vaughan, P. W. (2011). The cognitive consequences of envy: Attention, memory, and self-regulatory depletion. Journal of Personality and Social Psychology, 101(4), 653-666. doi: 10.1037/0022-3514.74.5.1252

Holman, E. A., & Zimbardo, P. G. (2009). The social language of time: The time perspective-social network connection. Basic and Applied Social Psychology, 31, 136-147. doi: 10.1080/01973530902880415
Wilson, T. D., & Schooler, J. W. (1991). Thinking too much: Introspection can reduce the quality of preferences and decisions, 60, 181-192.

Social Influence

Cialdini, R. B. (2004). The science of persuasion. Scientific American Special Edition, 14, 70-77. 

Gilbert, D. T., Killingsworth, M. A., Eyre, R. N., & Wilson, T. D. (2009). The surprising power of neighborly advice. Science, 323, 1617-1619. 

Milgram, S. (1963). Behavioral study of obedience. Journal of Abnormal and Social Psychology, 67, 371-378. 

Reicher, S. D., Haslam, S. A., & Smith, J. R. (2012). Working toward the experimenter : Reconceptualizing obedience within the Milgram paradigm as identification-based followership. Perspectives on Psychological Science, 7, 315-324. doi: DOI: 10.1177/1745691612448482

Twenge, J. M. (2001). Changes in women's assertiveness in response to status and roles: A cross-temporal meta-analysis, 1931-1993. Journal of Personality and Social Psychology, 81(1), 133-145. doi: 10.1037//0022-3514.81.1.133
Social Identity

Bushman, B. J., Moeller, S. J., & Crocker, J. (2011). Sweets, sex or self-esteem? Comparing the value of self-esteem boosts with other pleasant rewards. Journal of Personality, 79(5), 993-1012. 

Festinger, L., & Carlsmith, J. M. (1959). Cognitive consequences of forced compliance. The Journal of Abnormal and Social Psychology, 58(2), 203-210. doi: 10.1037/h0041593

Fiske, S. T. (2010). Envy up, scorn down: How comparison divides us. American Psychologist, 65, 698-706. 

Lisjak, M., Lee, A. Y., & Gardner, W. L. (2012). When a threat to the brand is a threat to the self: The importance of brand identification and implicit self-esteem in predicting defensiveness. Personality and Social Psychology Bulletin, 38(9), 1120. 

Markus, H., & Nurius, P. (1986). Possible selves. American Psychologist, 41(9), 954-954-969. doi: 10.1037/0003-066x.41.9.954

Tavris, C., & Aronson, E. (2007). 'Why Won't They Admit They're Wrong?' and Other Skeptics' Mysteries. The Skeptical Inquirer, 31, 12-13. 

Cognitive Dissonance
Simon, L., Greenberg, J., & Brehm, J. W. (1995). Trivialization: The forgotten mode of dissonance reduction. Journal of Personality and Social Psychology, 68(2), 247-260. 

Elliot, A. J., & Devine, P. G. (1994). On the motivational nature of cognitive dissonance: Dissonance as psychological discomfort. Journal of Personality and Social Psychology, 67(3), 382-394. doi: 10.1037/0022-3514.67.3.382

Festinger, L., & Carlsmith, J. M. (1959). Cognitive consequences of forced compliance. Journal of Abnormal and Social Psychology, 58, 203-210.

Gilbert, D. T., & Ebert, J. E. J. (2002). Decisions and revisions: The affective forecasting of changeable outcomes. Journal of Personality and Social Psychology, 82(4), 503-514. doi: 10.1037//0022-3514.82.4.503

Tesser, A. (2000). On the confluence of self-esteem maintenance mechanisms. Personality and Social Psychological Review, 4(4), 290-299. doi: DOI: 10.1207/S15327957PSPR0404_1

Stereotyping/Prejudice

Fiske, S. T. (2012). Warmth and competence: Stereotype content issues for clinicians and researchers. Canadian Psychology, 53, 14-20.

Gray, K., Knobe, J., Sheskin, M., Bloom, P., & Barrett, L. F. (2011). More than a body: Mind perception and the nature of objectification. Journal of Personality and Social Psychology, 101(6), 1207-1220. doi: 10.1162/jocn.2010.214972035018710.1162/jocn.2010.214972010-26486-004

Jost, J. T., Banaji, M. R., & Nosek, B. A. (2004). A decade of system justification theory: Accumulated evidence of conscious and unconscious bolstering of the status quo.  Political Psychology, 25(6), 881-919. doi: 10.1111/j.1467-9221.2004.00402.x

Fiske, S. T., & Glick, P. (2010). Next Gen Ambivalent Sexism: Converging Correlates, Causality in Context, and Converse Causality, an Introduction to the Special Issue. Sex Roles, 62, 395-404. doi: DOI 10.1007/s11199-010-9747-9

Wakslak, C. J., Jost, J. T., Tyler, T. R., & Chen, E. S. (2007). Dampening effect of system justification on support for redistributive social policies. Psychological Science, 18(3), 267274.

Attraction/Love

Dutton, D. G., & Aron, A. P. (1974). Some evidence for heightened sexual attraction under conditions of high anxiety. Journal of Personality and Social Psychology, 30(4), 510-517. 

Gordon, A. M., Impett, E. A., Kogan, A., Oveis, C., & Keltner, D. (2012). To have and to hold: Gratitude promotes relationship maintenance in intimate bonds. Journal of Personality and Social Psychology, 103(2), 257-274. doi: 10.1177/014616729218101510.1177/01461672921810151992-27037-001 

Griskevicius, V., Cialdini, R. B., & Kenrick, D. (2006). Peacocks, Picassos, and parental investment: The effects of romantic motives on creativity. Journal of Perosonality and Social Psychology, 91, 63-76. doi: DOI: 10.1037/0022-3514.91.1.63

Helmreich, R., Aronson, E., & LeFan, J. (1970). To err is humanizing sometimes: Effects of self-esteem, competence, and a pratfall on interpersonal attraction, 16, 259-264.

Linardatos, L., & Lydon, J. E. (2011). Relationship-specific identification and spontaneous relationship maintenance processes. Journal of Personality and Social Psychology, 101(4), 737-753. doi: 10.1037/0022-3514.74.4.93910.1037/0022-3514.74.4.9391998-01060-008

For Further Reading
Aggression

Bremner, R. H., Koole, S. L., & Bushman, B. J. (2011). "Pray for Those Who Mistreat You": Effects of Prayer on Anger and Aggression. Personality and Social Psychology Bulletin, 37, 830-837. 

DeWall, C. N., Anderson, C. A., & Bushman, B. J. (2011). The general aggression model: Theoretical extensions to violence. Psychology of VIolence, 3, 245-258. 

Huesmann, L. R. (2010). Nailing the coffin shut on doubts that violent video games stimulate aggression: Comment on Anderson et al. (2010). Psychological Bulletin, 136, 179-181. 

Orue, I., Bushman, B. J., Calvete, E., Thomaes, S., de Castro, B. O., & Hutteman, R. (2011). Monkey see, monkey do, monkey hurt: Longitudinal effects of exposure to violence on children's aggressive behavior. Social Psychological and Personality Science, 2, 432-437.

Yao, M. Z., Mahood, C., & Linz, D. (2010). Sexual priming, gender stereotyping, and likelihood to sexually harass: Examining the cognitive effects of playing a sexually-explicit video game. Sex Roles, 62, 77-88. doi: DOI 10.1007/s11199-009-9695-4

Writing Literature Reviews

Baumeister, R. F., & Leary, M. R. (1997). Writing narrative literature reviews. Review of General Psychology, 1, 311-320. 

Supplemental Texts (Optional)

Baumeister, R., & Finkel, E. J. (Eds.). (2010). Advanced social psychology: The state of the science. NewYork: Oxford University Press.

Fiske, S. T. (2010). Social beings: Core motives in social psychology (2 ed.). New York: Wiley.

Hogg, M. A. & Cooper, J. (2010). The SAGE handbook of social psychology: Concise student edition. Sage Publishing. http://www.sagepub.com/books/Book231524
Assignments

Weekly Readings and Moodle Posts
Each week select 3 articles from the list of 5 readings for the topic of the week. For one article, post a critical thinking summary. For a second article, post a “Look who’s talking about this…”, and for a third, post a “One thing I learned” comment, following the instructions below. You can choose whatever 3 articles you like from the list of 5.

Critical Thinking Summary

Summarize your article using the following headings:

Article Title, Hypothesis, Participants, Methods, Results, Discussion, Critical Comments. *

*Remember that the term “critical” sounds negative. But critical comments can include what went “right” in the article as well as what you think some of the limitations are.

Note: If there are multiple studies in the article, choose one or two to summarize. Many of the articles assigned for discussion will be empirical (i.e., they will be a report of original data). In the case of review or theoretical or other types of articles, your summary will be structured diﬀerently. As these are forum posts, please be as concise as possible while providing a substan​tial and clear summary of the essence of the article. 

Write a short, rather than a long summary using the headings above. Strive to keep each summary to a paragraph.  This is a challenging task if done well, but it exercises a useful skill. 

Look Who’s Talking About This…Author, Article or Topic

For a second article, search the Internet (or newspapers, magazines or other media) and find someone blogging, interviewing or otherwise discussing either: this particular article, the author of the article, or the topic of social psychological research. Give us a link where applicable and comment on what you found.

One Thing I Learned

For your third article, post a very brief (1-3 sentences) “1 think I learned from this article was…”

Short Paper

A Quick Look at the Career of Dr. X.  (Not literally X – you insert the name of your social psychologist there!) For this paper. Choose the work of any one published social psychologist. You can find good choices on your readings list, in social psychology texts, or from a literature search. I’ll also provide a list of influential social psychologists (below).

In this 3-5 page paper, discuss 3 or more studies of your chosen social psychologist in some detail. Also discuss their contributions to the field. Use APA style.

Some influential social psychologists: Leon Festinger, Elizabeth Loftus, Richard Abelson, Elliot Aronson, Craig A. Anderson, Mahzarin Banaji, John Bargh, Roy Baumeister, Brad Bushman, Leonard Berkowitz, John Cacioppo, J. Merrill Carlsmith, Robert Cialdini, Jennifer Crocker, John Darley, Patricia Divine, John Dovidio, Susan Fiske, Daniel Gilbert, Anthony Greenwald, E. Tory Higgins, Mark Leary, Mark Lepper, L. Rowell Huesmann, John Jost, Serge Moscovici, Richard Nisbett, Richard Petty, Shelley Taylor, Hazel Rose Markus, Stanley Milgram, Stanley Schachter, Lee Ross, Bill Swann, Kip Williams, Dan Wegener, Timothy D. Wilson, Robert Zajonc and Philip Zimbardo.
Final Paper
Your final paper is a 10-page paper (min) entitled “Ten Things I Learned About Social Psychology.” In this paper, select at least 10 references from our readings list. For each reference, give a detailed summary and critical thinking commentary. Also include a statement of what you learned and how this knowledge applies to your personal and professional life. Use APA style.

OR…as an alternative, you can expand your short paper into a 10-20 page version…the Career of Dr. X. 

Course Calendar
	Week
	Topic
	Assignment

	1
	Social psychology/methods
	moodle posts**

	2
	social perception/Emotion
	moodle posts

	3
	Social cognition
	moodle posts

	4
	cognitive dissonance
	moodle posts

	5
	social construction/culture
	moodle posts

	6
	social influence
	moodle posts

	7
	social identity
	moodle posts

	8
	persuasion/attitude change
	moodle posts; short paper due

	9
	stereotyping/prejudice
	moodle posts

	10
	attraction/love
	moodle posts

	11
	aggression
	moodle posts

	12
	
	work on final paper-post questions on Moodle

	13
	
	final papers due 

	14
	
	paper feedback/editing

	15
	
	paper feedback/editing

	*Readings are listed for each topic in the assigments section of this syllabus.

**Moodle posts are of four types: critical thinking summaries, look who’s talking about…, one thing I learned, and responses to colleagues’ posts




Grading Criteria and Course Evaluation  Rewrite policy-In general, students can have as many opportunities for re-writes as they choose. This may entail giving the student an Incomplete and setting a new due date.
Grading – Each paper and the Moodle posts are each equally weighted (33.3%, 33.3% and 33.3%).
Psychology Program Grading Rubric:
A     Outstanding, original or excellent, demonstrating high competence and participation

B     Substantial in quality, demonstrating basic competence and participation

C     Average; not acceptable for doctoral level work

F     Failing; competence has not been demonstrated

CR  Credit; given for areas of study inappropriate for letter grading, or at the student’s request,
for completion of work at a level of B or better

I       Incomplete

NC   No credit; competence has not been demonstrated.

W     No credit; student withdrew or was withdrawn from time-bound course.

Program Outcome Goals
The following Program Outcome Goals and Competencies are related to this course:
	NUMBER
	GOAL
	OUTCOME MEASURES

	1A1
	Demonstrate knowledge of ,,,social foundations.
	Performance in PSY 705 (Social Bases of Behavior), with course grade of B or higher greater than 90% of the time.


	1A2
	Demonstrate knowledge of Cultural and Individual Diversity and Individual Differences foundations.
	Performance in PSY 705 (Social Bases of Behavior) with course grade of B or higher greater than 90% of the time.

Course Instructor ratings of diversity competence on the Certificate of Completion form with ratings of at least “competent” on Scales 1 & 9 (Diversity Considerations) of the COC for PSY 705, greater than 90% of the time.


Technical Requirements and other Course Policies: :The course takes place on Moodle, so using Moodle is a technical requirement. Please turn in papers as email attachments to kshack@fielding.edu. Please use Microsoft Word. I will use the Track Changes feature in Microsoft Word to edit and make comments on your paper.
 
	Academic integrity statement:

	Plagiarism is the representation of someone else's writing, graphics, research, or ideas as one’s own. Paraphrasing an author’s ideas or quoting even limited portions of the work of others without proper citation are considered plagiarism. Extreme forms of plagiarism include submitting a paper written by another person or from a commercial source, or turning in a paper comprising selections from other sources without appropriate acknowledgement of those sources. Plagiarism is a violation of the principle of intellectual integrity and inquiry and, as such, is taken seriously when it occurs. If there is any question about the nature of plagiarism, students are encouraged to meet with their advisors or course instructors for clarification. Each program faculty also provides students with access to appropriate resources.


	Please be sure to include in every paper submitted the following attestation:

	I affirm that this my original work and has not been copied or plagiarized from any other sources, nor has it been previously submitted for academic credit.  This electronic message counts as my signature (your name).


	Equal Access:

	If you have any physical or learning disabilities which may affect your achievement in this course, please email AccessAbility@fielding.edu  immediately to ask for any accommodations or alternative learning tools.


NOTE: This syllabus is intended as a guide for the course and is subject to change at the professor’s discretion.  Students are therefore responsible for all announced changes in the syllabus.
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